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OPPOSITE PAGE: Randy and 
Fenton photographed by  
Paul Morgan for Esquire  
magazine, London,  
July, 1991

YOU DO WHAT YOU LOVE. 

And then the next thing you know, 20 years have passed. 

At first we were just going to have a big party. Twenty years! Woo hoo! 
But then Billy Luther came up with the idea that we should do a book 
of portraits joining the dots of the different people we have worked 
with over the years. 

Like the best ideas, it seemed so simple and clear. And even a way to 
give back a little something. But had we known the amount of work 
that would go into publishing a book, we probably would have just 
stuck with the party. 

Idris Rheubottom and Tony Craig very generously agreed to shoot the 
pictures. They tirelessly and (almost) without complaint went here, there, 
and everywhere shooting people big and small, famous and unfamous, all 
on their own time. 

Eventually they had shot over 200 portraits. 

Thairin Smothers and Chris Wereski ran logistics and bookings 
with great patience. Then we turned to our old friend Trey Speegle 
(joined by Emiliano Neri) to design the book and he pointed out that 
a collection of portraits would beg some kind of explanation. So we 

WOW!
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OPPOSITE PAGE: Fenton 
and Randy dumpster diving 
outside the World of Wonder 
office, photographed  
by Idris + Tony. Hollywood, 
California, April 20, 2010

thought, OK, we can write an introduction. But then Lauren Zala-
znick thought that we had a story to tell. Something that required 
more than an introduction. Chapters.

And come to think of it, right in front of our eyes we had seen the 
world go Pop. The Berlin Wall came down and pop culture became the 
planet’s Esperanto. Things on the edges of the culture drifted to the 
center, and the outer limits became the mainstream. 

By the turn of the century Pop was no longer a mere teenage indulgence, 
it was the very engine of our civilization. And it was insatiable in its 
appetite for new stars, new trends, new scandals. 

Not only did we have a front row seat, we also did a turn on the catwalk. 
Drag became mainstream. Being gay became cool. In 1996 we directed 
a music video for Ultra Naté’s new single “Free.” She was a downtown 
diva, an underground club talent, and her song became a gay anthem for 
freedom in every respect. Next thing you know – OK, it was 14 years 
later – the song was the official theme for Home Shopping Network. 
From popping poppers to popcorn poppers.

And reality TV, that most maligned of all genres in that most maligned 
of all mediums, did to television what rap did to rock and roll – took it 
over and re-invented it.

So 50,000 words later (and thanks to the diligent copy-editing skills of 
Stephen Saban aided and abetted by Tom Wolf), here’s our story. And, as 
the story of people who didn’t invent YouTube, the iPad, or Facebook, 
it’s kind of fitting it’s all told in a coffee table book. Because no one 
reads coffee table books. 

So just flick through and enjoy the pictures of – to name but a few –  
Pamela Anderson, Tammy Faye Bakker, Wayne Brady, Chaz Bono, Leigh 
Bowery, Pete Burns, Andy Cohen, Divine David, Elvira, Linda Evange-
lista, Macaulay Culkin, Fantasia, Carrie Fisher, Sarah Ferguson Duch-
ess of York, Larry Flynt, Boy George, Seth Green, Bobcat Goldthwait, 
Hugh Hefner, Perez Hilton, La Toya Jackson, Kaeto Kaelin, Monica  
Lewinsky, Norman Mailer, Imelda Marcos, Dylan McDermott, Ultra 
Naté, Rosie O’Donnell, Kelly Osbourne, Camille Paglia, Joey Ramone, 
RuPaul, Chloë Sevigny, Tori Spelling, Dita Von Teese, John Waters, 
Oprah Winfrey, Carnie Wilson, and Holly Woodlawn.

We hope everyone who appears in this book will read just far enough for us 
to thank them for giving their time to sit for us, and for being in our lives. 
And if by some terrible oversight you aren’t in it, your turn will come in 
Volume 2. But whether you are in the book or not, please know that it is a 
world of wonder because of everyone in it. Especially you. Thank you. 
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